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INTRODUCTION TO WTP

PE (8r) BRATRTREFRZE (UTEIKERRY) , B 1998 LK,
EELRINED 27 B, ERFERTNESRH =ZR'TNEEFN, E2EHE—IRGEHE
mRVES, BIHENERE, OQHFARTPERGRUEFTARE, SIEERRHER
FraFT A, EREAHAREEPEARIVEZERELRE, AR EEZEIR,

China (Hainan) International Winter Trade Fair for Tropical Agricultural Products (hereinafter referred
to as the "WTP" or "Winter Trade for Tropical Products’) has witnessed 27 consecutive sessions take
place since 1998. The WTP is a maior window to showcase Hainan's achievements in agriculture and rural
development and China's only trade show for select tropical produce. The WTP is intended to show the
world the new development of China's tropical agriculture, introduce international tropical agricultural
products and new industries, so as to promote the high-quality development of agricultural trade in the
new development pattern of dual circulation between domestic and international markets and contribute
to China's drive towards an agricultural power.

I ?.E.-nmﬁ] ORGANIZATIONAL STRUCTURE

EE R ERAL

Sponsors Organizers
hERmmHhE ENERSEREABRAT
Chinese Agri-products Marketing Association Xiamen ITG Mice Group Co,, Ltd.

BEERERERZREATRAT

Hainan HSF Investment Holding Group Co., Ltd.

BERERERAGRAS HATRD
Xiamen ITG Holding Group Co,, Ltd. Coordinator
EHRESIEREREABRAS BEEEREREREERAT

| Xiamen Phoenix Creative Exhibition Group Co., Ltd. Hainan ITG Phenix Exhibition Co., Ltd.
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EXPECTED EXHIBITION DATA
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Participating enterprises

Square meters
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Media reports

Professional audience
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EXHIBITION SCOPE

AEReEERRILE
Pk aER X

Tropical High-Efficiency
Agricultural Industry Chain Zone

gz (2

RER. 20T, UNOE, 2K, A&, KA, =R, /K, 15K,
KR, R, B, XEBFEEATRESIKIL
2l sEmig R ER,

Displays brands and key stakeholders across Hainan's integrated
tropical agricultural value chain, including rubber, tea, coffee, honey

melons, durians, pineapples, mangoes, sweet potatoes, premium rice,
dragon fruit, pepper, aquatic products, Wenchang chicken, and more.

&

R FHERX

Agricultural Technology Zone

fodr, R¥RE. BERI,

Seed Industry, Agricultural Machinery and Equipment, and Smart
Agriculture.

I

mhE I EX

Brand Enterprise Zone

BB, AWRR. KRR, Rl EXKRESmRe,

Features prominent enterprises specializing in livestock and poultry,
tropical fruits and vegetables, snack foods, grains and oils, beverages,
and related products.

ExXER. ERZEZEWVEFRANKTm (8. KER.

EfrfEmERX KFEEm, BEKR, RINIR~@m) &,

International Premium Showcases agricultural goods curated by national delegations and

Products Zone international trade entities, such as red wines, ham, aquatic products,
tropical fruits, and value-added processed goods.

MmEXIFEAAREREX BREMEXEARRLE,

Regional Public Brand Zone

Hainan Regional Public Brand for Cities and Counties.

FERBERTREK
National Premium Agricultural
Products Zone

EERHEIRBNKRTE,

National Famous, Special, and High-quality Characteristic Agricultural
Products.

HiEEmER
Supply and Marketing Premium
Products Zone

EEHERSERR T @,

Premium Agricultural Products from the National Supply and Marketing
Cooperative System.



CONCURRENT ACTIVITIES
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2025 FHE (fgr) ERAHERT@E 2025 Fism RV R ATIEMN
ERGEAEN 2025 Hainan Agricultural Brands Launch Event

Opening Ceremony for 2025 China (Hainan) International
Winter Trade Fair for Tropical Agricultural Products

2025 FismBHBRZBRTRESHRI ™ 2025 FE_ R SMER RER
VB EEN S The 2nd “Hainan Fresh Products” Tasting Event 2025

2025 Hainan Free Trade Port Tropical Characteristic High-
Efficiency Agriculture Industrial Chain Investment Promotion
Conference

20248 O R B BRI AT IR RRERCSE

“PRERL” NEEZRS®EEFR

EVWIEREHRS mhEFmENS

Sourcing and Matchmaking Activities New Brands and Products Promotion Conference

o AR5 % (-
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PROFESSIONAL BUYER

331l

CATEGORIES

IENE®

Domestic Buyers

o RERMLARE | RHM
Agricultural product wholesalers/
distributors

o EHHEREERW

Chain supermarkets and retail enterprises

* HEFERAXEAN

E-commerce platforms and community
group purchasing networks

e Bmfl T

Food processing manufacturers

* BRRBEIEERHE

Catering and hospitality groups

o RAVEF4L [ FptEE

Agricultural cooperatives/cultivation bases

o B RATI =
Government bodies and industry
associations

o RENMSHM RS &

Investment institutions and supply chain
service providers

| ELfth X BREF 45

Other Stakeholders

|EfRERE

International Buyers

o RIANMBEETRK
Academic institutions and
universities

o x5 KOL

Media representatives and key
opinion leaders (KOLs)

o RCEP B REIRWE

Procurement entities from RCEP
member countries

o ARRKKiEH O

Importers based in the Middle East
and Europe

 EEEEREAHENM

China-based branches of multinational
retail conglomerates

o ERERRENE

International organizations and
diplomatic missions
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PROFESSIONAL BUYER

R

POLICY

(l?%ﬁ%;ﬁﬁi%iw VIP XME (ASE0OH) FE 18, &4 VIP RUEEE 28 (B8R
BIRBEE 2 A)

Hainan-based VIP buyers (excluding Haikou) receive one-night accommodation; non-local VIP buyers receive
two-night stays (capped at two individuals per company).

A mosasums, SEABRUEAHK, —N—SERMHTRINE;

Advance submission of procurement requirements grants free access to designated negotiation areas for
one-on-one meetings with exhibitors.

G mommicsEALETAT, BEETILREAR;

Pre-registered buyers receive a complimentary digital conference directory and priority access to gifts.

Ol pxmesnrns. REasEm;

Buyers will be granted priority reservation privileges for opening ceremonies, product tastings, and premium
events.

a BSHE, RUEBEEESRDORERS.

Complimentary shuttle services will operate between designated hotels and the exhibition venue throughout
the event period.
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PROMOTION OF PREVIOUS EXHIBITION

RoER & BXE RS RE
SREERRFERS 5. ERRERATELS

1,000,000,000 A% 3,000%x%

Exhibition search and exposure: 1 billion Media coverage: Over 3000 releases on
searches and news exposure across international and domestic authoritative media
channels platforms

BRHMEE =5

WEAIRS. IS, #HES. IMERF. BECS., B S, R, B,
ARESFSFEHLE & BEERITA KTREIERE S SEE AR

50,000,000 A= 12,600,000 *

The accumulative views of the WeChat official Advertising exposure: High-speed ads, elevator ads, ads on
account, WeChat video account, TikTok account, Fengchao, and ads in shopping malls, ads on lightbox stop
WeChat mini program, and ads on WeChat Moments sign cover more than12.6 million people
have reached 50 million

SIEGM

Some Cooperative Media

* {RERD RN

* only partial display
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people.cn
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COMMENTS TO WTP

SR i

PURCHASERS SAID

LSl EMERARERAS KikE

Mr. Zhang, Shanghai Xiquee Network Technology Co., Ltd.

ERMENERETNGHHFR, hENERT SN RHNASERNTES, BEERS,
EMNANESREHEMREWANEIE, BEFEXENS. 4R, B, =R, K., Z8F
TEBNRRENE, KESRSNTFERD, RIVERERIEETH, BESMER~mHE
BERNDELE, ILESARIKEREIIREEN,

The Winter Trade for Tropical Products (WTP) bridges suppliers and buyers, offering an efficient platform to connect with
Hainan's premium suppliers. Through the fair, we secured partnerships with multiple Hainan-based enterprises, including
leading suppliers of Wenchang chicken, Wagyu beef, seafood, mangoes, pineapples, and green oranges. Leveraging this
platform, we aim to deepen our presence in Hainan and expand access to premium agricultural products across East China
and beyond, sharing Hainan's unique flavors nationwide.

TENBLUBRZHRZBRAT KEE

Mr. Zhang, Ningxia Liupanshan Yuanmeng Trading Co., Ltd.

FEERESNRBERUETIEESTHNRS, RINBENTERS, BESERSNEREEHE
MERENE, ILRMNEBURMINE, RROEE, B, RIURNEERTREEHE
EER.,

This year's WTP delivered exceptional buyer services. We efficiently engaged with high-quality suppliers from Hainan's
municipalities and counties, ensuring the freshest local produce reaches consumers swiftly and cost-effectively.



ll FEBRERE

COMMENTS TO WTP

R

EXHIBITORS SAID

B (B4) XEBRBBIRAE KRt

Ms. Chen, Hainan (Tanniu) Wenchang Chicken Co., Ltd.

ERSPBARAR, AESE2ESHARBINIREE BERZIER TG, FNFHFIRK
HIRMAEEIT T 6000 FHHEITE, RRNERSIFENNY, BELERSHNSRESS,
SIS RAETAE BN FEIEE K,

The WTP was bustling with visitors, and the organizing committee invited buyers from across the country and overseas to
attend. We signed a sales order worth 60 million with a buyer from Singapore. This year's WTP has been a great success,
and we will continue to participate next year. Additionally, we plan to invite customers from Malaysia and Indonesia to
join us.

BRAFFEXALRERAE BT

Ms. Yang, Hainan Haoshufu Natural Latex Technology Co., Ltd.

EREMEFRHENNETE, ERmMRTNERES, ERSHE, HMNRSITRSHK
HHBIE, MLAASFRREFEANXE, MNXEMNN~RRMERELGER, FHEAR TS
BIERE,

The WTP is not merely a sales platform but a spotlight for brand elevation. During the event, we attracted attention from
tourism hotels, influencers, and other high-potential clients, sparking multiple collaboration opportunities.
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SOME OF THE PREVIOUS EXHIBITORS
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SOME OF THE PREVIOUS PURCHASERS
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2025 WTP SERVICES

O1/E1TLHI§%

BOOTH SERVICE

e it 1200 7%/, 36 mbes

Raw space RMB 1,200 yuan / m*, 36m? in minimum

w4 (B3(2)

Miniature booth
(including decoration)

28800 = /18

RMB 28,800 yuan/18 m*

REEE 1200 5 / i

Booth installation RMB 1,200 yuan/ m* in minimum

O?/ EfEH RS

PUBLICITY AND PROMOTION SERVICE

EEl S0l flRlmEE | MRAER moEf

Fixed advertising place Presswork promotion New media promotion Activity promotion

> 3 - N

PO, BRSSO FRES. . TE. ARS. BE. WAS.  ENS. FEEES.
oo st 27, BWEES IR, RNk REa%

advertising place

Tote bags, certificates, WeChat official account, The Promotion Conference,
tickets, conference journals, TikTok account, WeChat Purchaser-Supplier
visiting guides, etc. video account, WeChat mini Matching, and Tasting Event,
program, official website, etc. etc.
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OTHER SUPPORTING SERVICES

=T 1zh

BUSINESS FIELD HOTEL
TRIP RECEPTION
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S AT REFHS
LOGISTICS EXHIBITION
SERVICES EQUIPMENT RENTAL
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2EHE—ATFRERRIES

CHINA'S ONLY TRADE FAIR FOR SELECT TROPICAL PRODUCTS

G
5

EARAZE
Domestic Exhibitions

ErZSE
International Exhibitors

& 18 189 5922 2501
Zhu Jun

=3E3E 130 0501 5500
Wu Feifei

LRI
Buyer Engagement

IRIAS{E

Media Cooperation

{7 &% 186 5004 1539
Ni Lian

X8 87150 0806 1909
Zheng Min



