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www.ortekstekstil.com

%100 Cotton melange
Cotton polyester melange
Polyviscose melange
Viscose / viscose melange
Muline (Cotton polyester melange)
Compact melange
Cotton viscose melange
With flam melange

‹pli¤in gücü,
kumafl›n büyüsü...



ABD 

HIZLI MODA YÜZÜNDEN 

TANZANYA MISIR 

hedef dünyadan

24 haziran 11   www.itkib.org.tr   



YÜZDE 30 ARTTI

BÜYÜME YÜZDE 42

BAE

YAPILACAK

DOLAR

25   www.itkib.org.tr   haziran 11



ALMANYA’DA TÜRK 
MODASI N LD

H -

-
-
-

-

-

-
-

-

-
-
-

-
-

-

-

-

-

-
-

-

-

HAZIR 

 

hedef pazar

26 haziran 11   www.itkib.org.tr   



-

-

-
-

-

-

-
-

-

-

-

-

-

-

-
-
-

-

-
-
-

-
-
-

-

-

-

-

-
-

-
-

-

-
-

-

-

-

-
-

-
-

-

-

-
-

-

D M

- A

27   www.itkib.org.tr   haziran 11



D Y

D -
-

-

-

-
-

-
-

-
-

-

-

-

-

-
-

-

-

-

-

-
-

-
-
-

-
-
-

-
-
-

-

-
-

-
-
-
-

-
-

-
-

-
-

-

hedef pazar

28 haziran 11   www.itkib.org.tr   





N D
-

-
-

-
-

-
-
-

-

-
-
-

-

-
-
-
-

-
-

-

-

-
-

-
-

-

-
-

-
-

-

-
-

-
-

-

-
-

-
-

-
-

-
-

-

-

-

hedef gündem

30 haziran 11   www.itkib.org.tr   



-

-

-
-

-
-

-

-

-

-
-

-
-
-

-
-

-
-
-

-
-

-
-

-

-
-

-

-
-

-

-

-

-

-

-
-

-

-

-
-
-

-
-

-
-

-
-

- -
-
-

-

-

-

-

-

-
-

-

-
-

-

-
-
-

Y

31   www.itkib.org.tr   haziran 11



-
-

-
-

-
-

-
-

-

-

-

-
-

-

-
-

-
-

-
-

-
-

-
-

-

-

-
-

-
-

-

-

-
-

-
-

-
-

-
-

-
-

-

-

-

-
-

-
-

-

-

-

-
-
-

-
-

1-

-

2- -

-

-

-

3- -
-

4-
-

-
-

-
-

5- -

6-

7-
-

-

-
-

-
-

-

hedef gündem

32 haziran 11   www.itkib.org.tr   





D A N
hedef gündem

34 haziran 11   www.itkib.org.tr   



H -
-

-

-

-

-

-
-

-

-
-
-

-

-

-

-

-

-

-
-

-

A - M

- A

M A -

A - A

35   www.itkib.org.tr   haziran 11



-
-

-

-
-

-

-

-
-

-
-

-

-

-

-

-
-
-

-
-

-

-
-

-

-

-

-

-

-
-

-

-

-

(

A A - M A - -

Y A -

-

M A -

hedef gündem

36 haziran 11   www.itkib.org.tr   



-

-
-

-

-

-

-

-
-
-

-
-

-

-

-

-

-
-

-

-

-

-
-

-

N A - N A - D M -

A - D

37   www.itkib.org.tr   haziran 11



ALA A N N M NA  

hedef finans

38 haziran 11   www.itkib.org.tr   



-
-

-
-

-
-

-

-

-

-
-

-

-

-

-
-
-

-

-

-
-

-

-
-

-

-

-

-

-

-

-
-

-

-

-
-

-

-

-

-
-

-

-

-

-
-

-
-

-

-

-

-

-
-

-

-

-
-

-
-

-
-
-

-
-

-

-
-

-
-

-
-

-
-
-

-
-

Y

39   www.itkib.org.tr   haziran 11



-
-

-

-

-
-
-
-

-

-
-

-

-
-
-

-
-

-

’

M
’

’
’

-

-
-

-

-
-

-
-

-
-

-

-
-
-

hedef finans

40 haziran 11   www.itkib.org.tr   





-
-

-
-

-
-
-
-
-
-

-
-

-

-
-

-
-

-
-
-

-
-

-
-

-

-
-

-
-

-
-

-

-

-

-

-
-
-

-
-

Euler Hermes CEO

-

-

-

-
-

-
-
-

-
-
-
-

-
-

-
-
-

-
-

hedef finans

42 haziran 11   www.itkib.org.tr   





-

-

-
-

-
-

-
-

-
-

-

-

-

-

-
-

-

-

-

-

-

-

-

-

-
-

-

-

-

-
-
-
-
-

-

-
-

-

-
-

-
-

-
-

-
-
-
-

-
-

-

-
-
-

-
-
-

-

-
-

C e r e e el  r

-
-

-
-

-
-

-

-
-
-
-

-

-
-
-
-

-

-
-

hedef finans

44 haziran 11   www.itkib.org.tr   





D N M
A L Y

hedef gündem

46 haziran 11   www.itkib.org.tr   



-

-

-

-

-

-

-
-

-

-

-
-

-
-

-
-
-

-

-
-
-

-

-

-

-
-

-

-

-
-
-
-

-

-
-

-

-
-

-

-

-

-
-

-
-

-
-
-

-

-

-
-
-
-

-
-

-
-

-

-

-

-
-

H  

Bugün dünyada 500 bine ya-

-

-

-
-
-
-

-
-

-

-
-
-

-
-

-
-

-
-
-

-
-

47   www.itkib.org.tr   haziran 11



-
-

-
-

-

-

-

-
-

-
-

-
-

-
-
-

-

-
-

-

-

-

-

-

-

-
-
-

-

-
- -

-
-

-

-
-

-
-

-
-
-

-
-

-

r  e m urulu es

-
-
-
-

-
-
-

-

hedef gündem

48 haziran 11   www.itkib.org.tr   



-

-
-

-
-

-

-

-
-

-
-

-

-

-

-
-

-

-
-

-
-
-

-
-

-

-

-

-
-

-
-
-

-
-

-
-

-
-

-
-

-
-
-

-

-
-
-

-

-

-

-

-

-
-

-
-

-

-
-

-
-

-

-

-

-

-

-

-
-

-

-
-
-

-

-
-
-
-

-
-

-
-

-
-
-
-

-
-

-

-

49   www.itkib.org.tr   haziran 11



MA AYA D N

S -
-

-
-

-

-

-
-

-
-

-
-
-

-

-
-

-
-

-
-

hedef marka

50 haziran 11   www.itkib.org.tr   



-

-
-
-

-
-

-

-

-
-

-

-

-

-
-

-

-

-

-

-

-
-

-

-
-

-

-

-

-
-
-

-
-

-

-
-

-

-

-

-

-
-

-

Y A

51   www.itkib.org.tr   haziran 11



-
-

-

-

-

-

-
-

-

-
-

-
-

-

-

-

-
-

-

-
-

-
-

-

-
-

-

-
-
-

-

-

-
-

-
-

-

-
-
-

-

-
-

-
-

-

-

-
-

-

-

-

-

-

-

-

-

-
-

-
-

-

-
-
-

-

-

-
-

-

-

-

hedef marka

52 haziran 11   www.itkib.org.tr   



-

-

-
-

-

-

-
-

-
-

-

-

-
-

-

-

-

-

-

-
-

-

53   www.itkib.org.tr   haziran 11



58

hedef makale

MD N N A NA 
BAKALIM...



59

Ü -
-

-
-

-
-

-

-

-
-
-

-

-
-

-
-

-

-
-

-

-
-

-
-

-

-
-

-

-
-

-

-

-

-
-

-

-
-

-
-

-
-

-
-
-

-
-

-

-

-
-

-
-

-
-

-
-

-
-

-

-
-

-

-

-

-

-

-

-
-

-

-



TECHTEXTIL’E 
REKOR KATILIM

D -

-

-

-
-

-

-
-

hedef fuar

56 haziran 11   www.itkib.org.tr   



-

-

Techtextil kendi 

-

-
-

-
-

-

-
-
-

-
-

-
-

-
-

-
-

-

-
-
-
-

E  e s l  

-
-
-

-

-

-
-

-

-

-
-

 T ’   Y  K      Y  T   
Y  K    T   A   E  A       

57   www.itkib.org.tr   haziran 11



-

-

-
-
-
-
-

-
-

-
-
-

-

-

-
-

-
-

-

-
-
-
-

-

-
-

-
-

-
-

-
-

-

-

-

-
-

-
-

-
-

Techtextil’de 

-
-
-

-

-

 e el r r m s

-
-
-

-

-

-

-
-
-

hedef fuar

58 haziran 11   www.itkib.org.tr   



-

-

-

-

-

-
-

-

-

-
-

-
-

-
-

-
-

-
-

-

-

-

-
-

59   www.itkib.org.tr   haziran 11



AVRUPA VE ASYA 
L KLE A LANDI

T -
da 8 milyar dolar ihra-

-

-

-

-

-
-

-

-
-

-

-

-

-

-

Tekstil makineleri 

-

-
-

-
-

-

-
-

-

-
-
-

-
-

-
-
-
-

-

Profesyonellerin 

-

hedef fuar

60 haziran 11   www.itkib.org.tr   



-

-

-
-

-
-
-

-

-
-
-

-

etti.

-
-
-

-
-

-
-

-
-

-
-

-

-

-
-

-
-

-

l e s e  l  e el r

-

-

-

-
-

-

-

-

-
-

61   www.itkib.org.tr   haziran 11



-
-

-

-

-
-

-
-

-

-
-
-

-
-

-

-
-

-
-
-

-

-
-
-

bulmak mümkün
-

-
-

-
-

-
-

-

öncüyüz
-

-

-

-

-
-

-

-

-

-

-
-
-

-

hedef fuar

62 haziran 11   www.itkib.org.tr   





hedef brüksel mektubu

G -
-

-
-

-
-
-

-

-

-
-

-
-

-
-

-
-

-
-
-

-

-
-

-
-

-

-

-
-

-

-

-
-
-
-

-

-
-

-
-

-
-

-

-

-
-
-
-

-

-

-

-
-

-

LA IN E NDE

itkib.bxl@skynet.be

E   Y ’  
   

64  haziran 11   www.itkib.org.tr   



-

-

-
-

-
-

-
-

-

-
-
-

-

-

-

-

-

-
-

-

-

-
-

EAT    A

65   www.itkib.org.tr   haziran 11



EM EKOLO K 
EM EKONOM K 

OLMAK ZORUNDAYIZ

hedef sektör

66 haziran 11   www.itkib.org.tr   



C -

-

-

-

-
-

-

-

-

-

-
-
-

-
-

-
-
-

-
-

-

-
-

-

-

-
-

-

-

-

Bilgilendirme 

-

-
-
-

-
-

-
-

-
-

-

-
-

4073 ürün 

-
-

-

-

-

-

-
-

-
-

-
-

-
-

 

-

-
-

-
-

-
-
-
-

-

E  L   K   N    
          

       

67   www.itkib.org.tr   haziran 11



-
-

-
-

-
-

-

-

-

-
-
-
-
-

-

-
-

-

-
-
-

-
-

-
-

-
-

-
-

-

-

-
-

-
-

-
-

-
-

-
-

-

-
-

-

-

-

-
-

-

-
-
-

-

-
-

-

-
-

-
-

-
-

-

-

-
-

-

-

-

-

-

-
-  K  T   R  K   

M   E  L ’    

-
-
-

-
-
-

-
-

-
-

e  e e e  
ru m s  e el r

hedef sektör

68 haziran 11   www.itkib.org.tr   





YEN L K  KO ’LERE 

hedef ar-ge

70 haziran 11   www.itkib.org.tr   



-
-

-
-

-

-

-

-

-
-
-

-
-

-
-

-
-

-
-
-

-

-
-

-

-
-

-

-

-

-
-

-

-
-

-
-

-

-

-
-
-
-

-

-
-
-
-

-
-

-

-
-

-
-

-
-

-

-

-
-

-

T M’   M ’     K    T TAK  
 D  N  Y          

-

-
-

-
-

71   www.itkib.org.tr   haziran 11



-
-
-

-
-

-

-
-

-
-

-
-

-
-

-

-
-

-

-
-

-

-

-
-

-
-

-
-
-

-

-
-

-
-

-
-

-
-
-

-

-

-
-

-

-
-

M    T      Y  Y

-

Y  Y

300 bin TL

135 bin TL

5 bin TL
450 bin TL

hedef ar-ge

72 haziran 11   www.itkib.org.tr   



SEVKET 
    SÜREK
,

1 yazar, 4 kitap



K -

-
-

-
-

-

-
-

-
-

-
-
-

-
-

-
-

 
SEKTÖRE KAZANDIRDI

hedef 

74 haziran 11   www.itkib.org.tr   



-

-

-

-

-
-

-
-
-

-
-

-

-

-

-

-

-
-

-

-

-
-
-

-

-

-
-

-

-

O        
         

       
     

K    T DM D Y  K   
L  T

K  E  K   
 Ö

75   www.itkib.org.tr   haziran 11



-

-
-

-
-

-

-

-
-

-

-

-
-

-
-

-

-

-
-
-
-
-

-
-

-
-

-

-
-
-
-
-

-

-
-

-

-

-
-
-

-
-
-
-

YÖK   -
    

S  D  SD   
K  M  Y ’  

    
 M  T  Ö  

    
D   T ’   

      M  
T  Ö   

     
   

     
   

hedef 

76 haziran 11   www.itkib.org.tr   



-

-

-
-

-

-
-

-

-

-
-

-

-

-
-
-
-

-

-

-
-

-
-
-

-
-

-
-

-

-

-

-

-

-

-
-
-

-
-
-

-
-

-
-
-

-
-

-
-

-
-

-

-
-

-
-
-

-
-

-
-
-

-
-
-
-

-
-

-
-

Ö     
   

   
    

77   www.itkib.org.tr   haziran 11



-

-
-
-
-

-

-
-

-

-
-

-
-

-
-

Kod listesi özel 
uygulama demektir

-

-

-

-

-

-

TORBA YASADAN 
YARARLANANLAR 
KOD L STELER NDEN 

IKA LE EK M

TORBA YASA KOD 

doganerdem@istanbulymm.com

hedef   

78 haziran 11   www.itkib.org.tr   



-

-
-

-
-

-

-
-

-

-

-
-

-
-

-

-

-
-
-

-

-
-

-

-

-
-

-

-

-

Genel esaslara 
dönemeyenler

-
-

-

-

-

-

-

-

-
-
-
-

-

-
-
-

-

-

79   www.itkib.org.tr   haziran 11



T -
-

-
-

-

-

-
-

-
-

-
-

-
-

-
-

-
-

-

-
-

-
-

-

-

-
-

-

-

-

-
-

-

-
-

-
-

-

TEKN K K MA LARDA 
AYAT L YOR

hedef ita

80  haziran 11   www.itkib.org.tr   



Özellikli Cihazlarımızdan Bazıları;

                                     



RENKLER 

DESENLER

ERKEK

hidden treasures – gizli hazineler
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RENKLER

 

DESENLER  

ERKEK  

raw forces – ham kuvvetler
 bir zihniyet hakim.  

   
tema için anahtar sözcükler. Eski kemikler, 
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ATTENDANCE RECORD 
IN TECHTEXTILE

The age of going from door 
to door and selling prod-
ucts has ended long time 

ago. The address for establishing 
right connections is clear: Fairs… 
Trade fairs which is one of the 
most important mediums and 
functions of marketing, lead tex-
tile sector to develop and grow. 
The importance of fairs which 
provide direct sale possibilities by 
gathering the companies together 
with consumer and professional 
customer both, become much 
more prominent.  While the sus-
tainability of international fairs 
paving the way for entering the 
foreign markets, it also makes 
competition in commerce sustain-
able. Companies especially from 
textile and confection sector 
have been reserving great part of 
their budgets for fairs. Techtextil 
2011-International Technical 
Textile and Nonwovens Products 
Fair which is one of the leading 
organizations amongst hundreds 

of fairs mentioned in sector, 
have been organized in Germany 
Frankfurt between the dates 
24-26 May 2011. Techtextil 
2011 which has 21 visitor com-
pany of Turkey, have created 
a good synergy at sector with 
extraordinary satisfaction of the 
visitors and participating compa-
nies both.

Techtexil shattered its 
own record
Techtextil Fair is organized by 
Messe Frankfurt in every two 
years since 1986. Techtextil 
2011 which brings technical tex-
tile and nonwoven manufacturers 
together with buyers and also is 
accepted as the most important 
fair of the world in this field, is 
welcomed with attention unseen 
for many years while reinforcing 
its leader position at the sector 
once more. 
While shining out with innovations 
in the field of product, technol-

ogy and service for textile sector, 
it also demonstrated that it is 
ready to meet the innovation 
and improvement demands of  
expanding sectors like automo-
tive industry and interior architec-
ture. Fair which has had a record 
with an attendance of 23.300 
people in 2009,  has shattered its 
own record this year. Techtextil 
2011 fair has entertained over 25 
thousand visitors from 96 coun-
tries and 1.207 participator from 
50 countries along with their new 
products. Turkey has also showed 
great interest in fair which has 
been constantly increasing popu-
larity. In 2009, 18 companies 
have participated in fair however 
this year this count has ascended 
to 21. Most important product of 
Tectextil Frankfurt Fair, technical 
textile products is defined textile 
material and goods which are 
manufactured for technical and 
performance features they have. 
Diligently designed decorative 

products have accompanied this 
technical textile products exhib-
ited this year.

 and  attracted 

besides companies like Kordsa 
Global, Hassan Group, Tepar 

Tekstil, ITKIB has also partici-
pated in Techtextil Fair with an 
info-stand. On stand which 
drawn great interest, special 
“Technical Textile in Turkey” 
catalogues designed for sector 
and manufacturers and adver-
tisement brochures taken from 
companies have been presented 
to fair visitors. ITA Education and 
Consultancy which is one of the 
most important opportunity pro-
vided by ITKIB about R&D; has 
informed visitors about labora-
tory, research and development 
and sample preparation services 
which are rendered by means of 
high technology machine park for 

TECHNICAL TEXTILE 
AND NONWOVEN 
SECTOR HAVE TAKEN 
TO THE STAGE IN 
TECHTEXTIL 2011 
FAIR ORGANIZED IN 
FRANKFURT. WHILE 
EVERY FIELD OF 
TEXTILE FROM SPACE 
TECHNOLOGY TO HOME 
TEXTILE PUTTING 
IN APPEARANCE IN 
FAIR, 21 COMPANIES 
ALONG WITH THE 
ITKIB HAVE ATTENDED 
IN IT. THIS GREAT 
FEAST OF SECTOR ARE 
FOLLOWED OVER 25 
THOUSAND VISITORS 
FROM 96 COUNTRIES. 
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a small fee. ITKIB info stand has 
had many visitors who seek to 
deal with manufacturer/exporter 
companies of Turkey and have 
interest in investment opportuni-
ties in Turkey. Accurateness of 
operation which was shown by 
ITA which has paid attention to 
every visitor one by one, has 
drawn great deal of attention. 
Attention of Far Eastern coun-

Korea and Indonesia which have 
recently become prominent with 
technical textile demands was 
especially remarkable. 

Organization of Sector
Technical textile products can be 
used in every field of confection 
and global textile industry from 
health to food, from construction 
to automotive industry, from 
cosmetics to infrastructure sector, 
from decoration to ready-made 
clothing, from agriculture to pack-

aging or sports textile products. 
Growth rate of these products 
is much higher than other tex-
tile products. In Techtextil Fair, 
companies manufacturing techni-
cal textile products have been 
putting appearance and been 
providing the opportunity to 
exhibit their products as different 
product groups.
Avantex(International Creative 
Textile Products) which is organ-
ized independently, has been 
organized within the body of 
Techtextil this year. By year 
2009, creative textile prod-
ucts have put in appearance in 
“Avantex” product groups with 
“Avantex Integrated” motto. 
Incorporation of  the first crea-
tive textile production platform 
Avantex which is also act as an 
exchange market and contains 
the parts of clothing industry 
from research phase of clothing 
industry to the retail stores, have 
made a great contribution to 

visitor and participator count of 
Techtextil. In 2011, Techprocess, 
Textile Processing and Confection 
Production Technologies Fair has 
also been organized for the first 
time by Messe Frankfurt between 
the same dates and on same fair-
ground like Techtextil. 

Information Feast and 
Awards of Techtextil
Conferences and panel discus-
sion organized in Techtextil fair 
have provided participators 
the opportunity to share their 

for manufacturers, purchasers 
and specialists according to 
content of the fair was one of the 
most important events of fair. In 

about creative ideas, products 
and subjects, representations 
and discussion groups have been 
organized. There was also a lot of 
event and special shows besides 
the representation provided 

by various establishments and 
research institutes.
Within the scope of Techtextile 
and Avantex Innovation Awards, 
pioneer products of sector have 
been rewarded. In the contest 
which includes 85 nominees, 
seven Techtextil and three 
Avantex Innovation Award have 
been granted to winners elected 
by an international jury. Within 
the context of 11th

Contest organized with the 
“Textile structures to build innova-
tion” motto, 12 from 70 projects 
of participating nominees have 
been awarded by international 
jury. There were 11 national 
pavilions in Techtextil this year 
besides the company stands. 
Those pavilions which aims to 
represent innovative power of 
the countries were belonged to 
Belgium, Canada, China, Czech 
Republic, France, Italy, Portugal, 

In Fair, On behalf of ITHIB, Board Chairman Ismail Gulle, Vice Chairman Tamer Pala, Board Members 
Sultan Te e, Selim Akdo an and Esref Ak n ha e held official talks concernin  the sector closely.
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TIME OF E-EXPORT 
HAS COME

New communication 
medium of the age 
Internet has initia-

ted a new era in Commerce. 
Electronic Commerce which 
is accepted as the Commerce 
form of the future, is the 
Commerce form of present day. 
Turkey is at the bottom of the 
ladder yet on the subject of 
e-Commerce which is commonly 
used in developed countries. 
However, wearing apparels has 
also been continuing to be the 
leading actor of shopping in vir-
tual world.  Confection products 
are among the best-selling onli-
ne products especially in United 

This case also applies to Turkey 
even if it is at the bottom of 
the ladder. As a matter of fact, 
companies who first used vir-
tual environment as an area of 
Commerce are confection com-
panies. Long before the New 
Turkish Commerce Act which 
has made internet sites obli-
gatory for every company, has 
been accepted, textile and con-

fection companies have left this 
process behind. Today most 
of textile and confection com-
panies have their own internet 
sites which they promote their 
brands and inform their custo-
mers about new products and 
collections in it.
However, some companies 
has transformed their websi-
tes into new branches where 
they make sell by using the 
internet as an environment 
not only for brand promotion.  
Companies like Vakko, Boyner, 

the companies which have star-
ted to sell online. In recent 
times, “special shopping clubs” 
which are designed by diffe-
rent entrepreneurs have star-
ted to increase in Turkey, besi-
des the websites designed by 
textile and confection com-
panies. A lot of platforms like 
Trendyol, Markafoni, Limango, 
Giyimsepeti, Modaport can be 
found amongst these special 
clubs rendering service. IHKIB 
which has been following the 

develop-
ments of e-Commerce 
closely, have reached the first 
base for online export by taking 
action in this sense. 

Chairman of IHKIB, HIKMET 
TANRIVERDI, has been prepa-
ring to gather leading confec-
tion companies of Osmanbey, 
Merter and Laleli under 
the same roof of e-foreign 
Commerce corporation. It sho-
uld be stated that this new 
system to be designed will gat-
her about 100 active expor-
ter companies and this onli-
ne exporter club will be a first 
in Turkey. Yet infrastructure 
works of the project are in the 
making. This online export plat-
form are built on B2B (Business 
to Business – Inter-Enterprise 
Electronic Commerce) basis 
which is one of the electronic 
commerce forms. This system 

which 
will enab-
le online expor-
tation for exporters who have 
worked with a lot of foreign 
trade companies, is also seen 
as the beginning of a new era. 
Estimated due date of infrast-
ructure works is July. After 
these preparations, home deli-
very exportation and online 
wholesale trade with boutiqu-
es of Europe are planned by 
means of virtual Mall which will 
be advertised to companies 
shortly.  

5 million U.S. Dollars 
Technological infrastructure will 

Corporation and one of earli-
est online shopping websites of 

INTERNET WHICH RECONFIGURE OUR LIFE 
STYLE FROM THE HABBITS TO THE RELATIONS, 
HAS INITIATED A NEW AGE OF COMMERCE. 
WHILE TRADITIONAL SHOPPING MANNER 
IS REPLACED BY ELECTRONIC COMMERCE, 
EXPORTER HAS BEEN ALSO KEEPING UP 
WITH THE VIRTUAL WORLD. TURKEY IS ON 
THE THRESHOLD OF A NEW ERA WITH ONLINE 
COMMERCE CORPORATION INCLUDING 100 
COMPANIES WHICH IS THOUGHT TO BE PUT 
INTO PRACTICE BY IHKIB.
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Turkey, Trendyol will give a stra-
tegic support for this new for-
mation. All companies which 
are active in export websi-
te to be designed, are regar-
ded as partners of the corpo-
ration.  Estimated cost of the 
online exportation corporation 
which will be introduced in July 
and active in 2011, is 5 million 

which make their productions 
in compliance with EU stan-
dards and preparing their col-
lections will be regularly accep-
ted. Member count will be limi-
ted to 100 companies at first. 
However, number of compani-
es will be increased after stabi-
lity process of the system. Later 
on, the website will be a giant 
foreign trade corporation which 
exports all around the world 
not only in confection but also 
in all sectors. 

By means of Internet, It is pos-
sible for everyone to reach 
every region of the world at 

any time. And this remo-

ves the all limits. Removing 
the borders of the commerce 
means an increasing competi-
tion area. Competitor of con-
fection manufacturer is not 

only the compani-
es which manufac-
ture same product 
group in same 

regions but also the companies 
executing this business every-
where in the world. In conse-
quence of this development, 
concept of steady customer is 
about to be vanished. Instead 
of that, an internet reinfor-
ced customer profile which has 
been constantly desiring to get 
better quality for cheaper pri-
ces and been having the neces-
sary means for it, has been 
emerging. Generally, electro-

nic commerce seems to be 
the trading through elect-

ronic tools but in fact 
it expresses a brand 

new process, dyna-
mic and integra-

ted system which 
makes the altera-

tion obligatory.  
E-commerce 
necessitates 
not only selling 

of products thro-
ugh technological 

devices but also making 
alterations in every level of 
production from the beginning 
to the after-sales service.  

Confection is the 

Most popular and fast growing 
products in online sales all around 
the world are wearing apparel. 
Confection products are among 
the best-selling online products 

European countries. Especially for 
the determination of brand recog-
nition and global customers’ cho-
ices, special information can be 
gathered by means of internet.

-
cies of customers through inter-
net, makes qualified service obli-
gatory in this area. Because, infor-
mation about different textile pro-
ducts can be obtained by vario-
us means. Former shopping expe-
riences, opinions of surrounding 
people and typed in social net-
works, product researches, pub-
lications, advertisements comes 
early in the list. Greatest lack of 
online shopping is the possibility 
of customer to touch, feel, smell 
and try the product. Providing  
detailed and qualified data and 
visuals is very important to fill 
that deficiency.

Chairman of IHKIB

WE WILL DELIVER DUTY FREE 

Nowadays, It is estimated that there are near 500 thousand bo-
utiques in the world. We make one-to-one researches with 10 
thousand of those boutiques. Following the researches, It is de-
termined that 46 percent of those 10 thousand boutiques have 
been shopping online and 94 percent of them have been desi-
ring to do so. We have designed online export corporation pro-
jects upon these researches. What we try to do, wholesaling 
available mounts of ready collections of our wholesaler com-
panies to abroad by showing them immediately. We have been 
trying to gather about 100 companies.
Because of that, information technologies of these companies 
should be in same language. We will try to organize that by me-

ans of our know-how. Later on, agencies will be established in target markets and by means of 
these agencies we will give demonstrations to wholesale buyers. We will export duty free pro-
ducts door to door by using the strength of logistics sector. Agency will advertise this website 
and be an agent to troubleshoot if any problem occurs in products. Europe, especially Northern 
Europe and countries includes small sized chain stores like boutiques; Russia and Eastern Bloc 
are amongst the markets. 
This project will contribute to our export significantly. It will bring a new perspective to role of 
Turkey in world’s confection sector. We think that we can receive a share up to 50 percent of 
online commerce if we can use this environment correctly. 
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    2010 TOPLAM 2011 TOPLAM 2011 / 2010
 2010 MA I  2011 MA I  E M OCAK  MA I  KO EK O A OCAK  MA I  KO EK O A E M
 1000 $  1000 $ %  1000 $ PAY  %  1000 $  PAY  % %

ALMANYA  274,545      354,656     29.2  1,456,672     25.2  1,770,585     26.4 21.5

HOLLANDA  46,436      60,189     29.6  284,528     4.9  346,301     5.2 21.7

ABD  27,921      34,343     23.0  154,020     2.7  171,365     2.6 11.3
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    2010 TOPLAM 2011 TOPLAM 2011 / 2010
 2010 MAYI  2011 MAYI  E M OCAK  MAYI  TEK T L E OCAK  MAYI  TEK T L E E M
 1000 $  1000 $ %  1000 $ PAY  %  1000 $  PAY  % %

ALMANYA  28,430      41,137     44.7  150,867     5.9  209,974     6.1 39.2

ABD  21,278      27,840     30.8  89,994     3.5  116,123     3.4 29.0

HOLLANDA  8,547      16,045     87.7  50,493     2.0  71,150     2.1 40.9
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    2010 TOPLAM 2011 TOPLAM 2011 / 2010
 2010 MAYI  2011 MAYI  E M OCAK  MAYI  E E OCAK  MAYI  E E E M
 1000 $  1000 $ %  1000 $ PAY  %  1000 $  PAY  % %

ALMANYA 7,766 9,923 27.8 34,327 8.0 44,451 8.4 29.5

ABD 1,248 1,546 23.8 5,540 1.3 7,813 1.5 41.0
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    2010 TOPLAM 2011 TOPLAM 2010 / 2009
 2010 MAYI  2011 MAYI  E M OCAK  MAYI  HALI A OCAK  MAYI  HALI A E M
 1000 $  1000 $ %  1000 $ PAY  %  1000 $  PAY  % %

ABD  10,990      13,361     21.6  48,898     10.7  58,914     9.9 20.5
ALMANYA  5,010      7,310     45.9  33,563     7.4  43,338     7.3 29.1
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TÜRKİYE GENELİ İHRACATTA
İTKİB'İN PAYI

(OCAK-MAYIS 2011)

İTKİB
14.1 %

DİĞER
85.9 %

TÜRKİYE TEKSTİL ve HAMMADDELERİ
İHRACATINDA İTKİB'İN PAYI

(OCAK-MAYIS 2011)

İTKİB
50.0 %

DİĞER
50.0 %

İTKİB
24.3 %

TÜRKİYE HALI İHRACATINDA
İTKİB'İN PAYI

(OCAK-MAYIS 2011)

DİĞER
75.7 %

TÜRKİYE HAZIRGİYİM ve
KONFEKSİYON İHRACATINDA

İTKİB'İN PAYI
(OCAK-MAYIS 2011)

İTKİB
76.2 %

DİĞER
23.8 %

TÜRKİYE DERİ ve DERİ MAMÜLLERi
iHRACATINDA iTKiB'iN PAYI

(OCAK-MAYIS 2011)

İTKİB
75.9 %

DİĞER
24.1%

İTKİB DİĞER
KONFEKSİYON
TEKSTİL
DERİ
HALI

SEKTÖR İHRACATINDA İTKİB’İN PAYI  %  (OCAK-MAYIS 2011)

76.2 23.8
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Tekstil ve
Hammaddeleri

6.30 %

TOPLAM İHRACAT İÇİNDE DÖRT SEKTÖRÜN PAYI

DİĞER
79.08 %

Halı
1.10%

Hazırgiyim ve
Konfeksiyon

12.34 %

Deri ve
Deri Mamulleri

0.98%

 Pay  Pay  Pay

1 Ocak 2011 1.5476 2.0606 

1 Nisan 2011  1.5360 2.1739

1 May›s 2011  1.5127 2.2429

1 Haziran 2011  1.5826 2.2818

1 Ocak 2010 1.4881 2.1377 

1 Nisan 2010  1.5115  2.0395 

1 May›s 2010  1.4862 1.9669

1 Haziran 2010  1.5799 1.9208



96 nisan 11   www.itkib.org.tr   

hedef adresler  

 B‹RL‹KLER 

Akdeniz ‹hracatç› Birlikleri (AK‹B)
Tel: 0 324 325 37 37
Faks: 0 324 325 41 42
e-mail: arge@akib.org.tr
‹nternet: www.akib.org.tr

Antalya ‹hracatç› Birlikleri (A‹B)
Tel: 0 242 311 80 00
Faks: 0 242 311 79 00
e-mail: aib@aib.gov.tr
‹nternet: www.aib.gov.tr 

Tel: 0 258 274 66 88
Faks: 0 258 274 72 22–62 
e-mail: detkib@detkib.org.tr
‹nternet: www.detkib.org.tr

(DA‹B)
Tel: 0 442 214 11 84-85
Faks: 0 442 214 11 89-90
e-mail: daib@tr-net.net.tr
www.daib.org.tr

Tel: 0 462 326 16 01
Faks: 0 462 326 94 01 – 02
www.dkib.org.tr

Ege ‹hracatç› Birlikleri (E‹B)
Tel: 0 232 488 60 00
Faks: 0 232 488 61 00
e-mail: eib@egebirlik.org.tr
‹nternet: www.egebirlik.org.tr

‹hracatç› Birlikleri (GA‹B)
Tel: 0 342 220 00 10
Faks: 0 342 220 00 16
e-mail: gaib@gaib.org.tr
‹nternet: www.gaib.org.tr

Tel: 0 212 454 02 00
Faks: 0 212 454 02 01 – 454 04 10 
‹nternet: www.itkib.org.tr

Tel: 0 212 454 05 00
Faks: 0 212 454 05 01
e-mail: iib@iib.org.tr
‹nternet: www.iib.org.tr

Tel: 0 212 454 00 00
Faks: 0 212 454 00 01
‹nternet: www.immib.org.tr

Karadeniz ‹hracatç›  
Birlikleri (K‹B)
Tel: 0 454 216 24 26 – 216 13 38
Faks: 0 454 216 48 42
e-mail: kib@hnutexp.org
‹nternet: www.kib.org

Birlikleri (OA‹B)
Tel: 0 312 447 27 40
Faks: 0 312 446 96 05 – 447 01 80
e-mail: oaib@foreigntrade.gov.tr
‹nternet: www.foreigntrade.gov.tr

Tel: 0 224 2191000
Faks: 0 224 2191090
e-mail: uludag@uib.org.tr
‹nternet: www.uib.org.tr

 DERNEKLER 

Tel: 0 322 453 53 21
‹nternet: www.agimad.org

Tel: 0 312 473 70 75 (pbx)
Faks: 0 312 473 70 77
e-mail: info@agsd.org.tr
Internet:www.agsd.org.tr

(AYSAD)
Tel: 0 212 518 03 79
Faks: 0 212 516 03 01 
e-mail: aysad@anet.net.tr
‹nternet: www.aysad.org

Tel: 0 212 320 82 00
Faks: 0 212 320 82 03
e-mail: eutku@birlesmismarkalar.org.tr

Tel: 0 212 438 32 08
Faks: 0 212 438 32 09
e-mail: csd@csd.org.tr
‹nternet: www.csd.org.tr

Tel: 0 212 465 69 70 – 71
Faks: 0 212 465 69 72
e-mail: info@denimder.com
‹nternet: www.denimder.com

(EGSD)
Tel: 0 232 446 46 93
Fax:: 0232 441 10 43 
e-mail: ayfera@egsd.org.tr
‹nternet: www.egsd.org.tr

Tel: 0 232 448 99 04

Tel: 0 212 249 45 00
Faks: 0 212 252 09 62
e-mail: info@igmd.org

(‹NSAD)
Tel: 0 212 556 58 87 
Faks: 0 212 644 88 95
e-mail: posta@insad.org.tr
‹nternet: www.insad.org.tr

Tel: 0 212 512 38 69
Faks: 0 212 512 38 70

Tel: 0 216 336 87 72
Faks: 0 216 467 47 62
e-mail: itfad@itfad.com
‹nternet: www.itfad.com

Tel: 0 212 438 12 96 – 97
Faks: 0 212 438 12 98
e-mail: kysder@superonline.com
‹nternet: www.kysd.org.tr

Tel: 0 212 458 12 49
Faks: 0 212 458 12 50

Tel: 0 212 643 47 22
Fax: 0 212 553 80 80
e-mail: mesiad@mesiad.org.tr
‹nternet: www.mesiad.org.tr

Tel: 0212 296 90 45
Fax: 0212 296 90 47
www.mtd.org.tr

Tel: 0 212 231 92 85
Faks: 0 212 231 89 46
e-mail: otiad@otiad.org.tr
‹nternet: www.otiad.org.tr

Tel: 0 212 637 68 05
Faks: 0 212 637 68 07

e-mail: orsad@orsad.org.tr
‹nternet: www.orsad.org.tr

Tel: 007 095 931 99 65 (pbx)
Faks: 007 095 931 99 65
e-mail: rtib@umail.ru
‹nternet: www.rtib.ru

Tel: 0212 557 07 07
Tel: 0212 557 29 64
E-mail: tasiad@tasiadaksesuar.org
www.tasiadaksesuar.org

Tel: 0212 565 32 06
Faks: 0212 565 32 06
e-posta: info@etider.org 
internet: www.etider.org

Tel: 0 212 219 79 99
Faks: 0 212 219 54 83

Tel: 0 212 292 04 04 (pbx)
Faks: 0 212 292 23 04
e-mail: info@tetsiad.org
‹nternet: www.tetsiad.org

Tel: 0 212 438 65 15
Fax: 0212 438 65 16
e-mail: info@tigsad.org
‹nternet: www.tigsad.org

Tel: 0 212 549 71 71
Faks: 0 212 549 71 17
e-mail: info@tasd.com.tr
www.tasd.com.tr

Tel: 0 212 665 27 47
Faks: 0 212 546 77 53
e-mail: tdkd@tdkd.org.tr
‹nternet: www.tdkd.org.tr

Tel: 0 212 272 69 81
Faks: 0 212 275 51 36

Tel: 0 212 639 76 56
Faks: 0 212 451 61 13 – 13
e-mail: tgsd@tgsd.org
‹nternet: www.tgsd.org

Tel: 0 212 261 80 85 – 86
Faks: 0 212 261 02 33

Tel: 0 212 438 06 60
Faks: 0 212 438 00 98
e-mail: dernek@trisad.org
‹nternet: www.trisad.org

Tel: 0 212 227 06 86
Faks: 0 212 260 11 57

 KURUMLAR

Tel: 0 312 294 50 00
Faks: 0 312 231 34 98
e-mail: bilgi@dpt.gov.tr
‹nternet: www.dpt.gov.tr

Tel: 0 312 204 75 00
Faks: 0 312 212 59 05
‹nternet: www.foreigntrade.gov.tr

Enstitüsü (D‹E)
Tel: 0 312 417 64 40
Faks: 0 312 425 33 87 
‹nternet: www.die.gov.tr

Tel: 0 312 311 20 00
Faks: 0 312 212 22 97
‹stanbul Tel: 0 212 243 50 56

Tel: 0 312 204 60 00
Faks: 0 312 212 22 97
‹nternet: www.treasury.gov.tr

Tel: 0 312 417 22 33
‹stanbul Tel: 0 212 454 08 00
e-mail: igeme@igeme.org.tr
‹nternet: www.igeme.org.tr

Tel: 0 312 212 81 90
Faks: 0 312 212 25 80
e-mail: kos@kosgeb.gov.tr
‹nternet: www.kosgeb.gov.tr

Tel: 0 312 266 69 69
Faks: 0 312 266 79 20
e-mail: rek@rekabet.gov.tr
‹nternet: www.rekabet.gov.tr

Tel: 0 312 458 70 00
Faks: 0 312 435 72 36
‹stanbul Tel: 0 212 252 31 04

Tel: 0212 402 44 00
‹nternet: www.ivdb.gov.tr

 SEND‹KA ve ODALAR

Tel: 0 212 637 29 00
Faks: 0 212 637 29 09

Tel: 0 312 232 06 07
Faks: 0 312 231 99 55
e-mail: oziplik@oziplikis.org.tr
‹nternet: www.oziplikis.org.tr

Tel: 0 232 446 22 43
Faks: 0 232 446 27 92

Tel: 0 212 344 07 77
Faks: 0 212 344 07 66 – 67

Tel: 0 312 431 21 70
Faks: 0 312 435 78 26

 VAKIFLAR

Tel: 0 212 454 03 29

Tel: 0 212 470 51 53
Faks: 0 212 470 52 13 

Tel: 0 212 558 23 02
Faks: 0 212 558 22 96
e-mail: turdev@turk.net

Tel: 0 232 431 16 15
Faks: 0 232 431 16 90
e-mail: targev@targev.org.tr
Internet: www.targev.org.tr

Tel: 0 212 227 06 05
Faks: 0 212 227 07 05

Tel: 0 312 235 65 10
Faks: 0 312 235 65 15
e-mail: info@tdv.org.tr
‹nternet: www.tdv.org.tr

 SERBEST BÖLGE

(‹SB‹)
Tel: 0 212 465 00 65 (3hat)
Faks: 0 212 465 00 68

Tel: 0 282 692 10 54 (4hat)
Faks: 0 282 691 10 59

Tel: 0 216 394 21 28
Faks: 0 216 394 12 53

Tel: 0 212 789 60 00 (20 hat)
Faks: 0 212 789 29 23
e-mail: isttrakyasb@superonline.com

 GÜMRÜKLER

Tel: 0 212 377 32 01
Faks: 0 212 243 50 56

Tel: 0 216 345 32 12
Faks: 0 216 345 32 12

Tel: 0 216 364 29 75
Faks: 0 216 364 29 75

Tel: 0 216 394 19 07
Faks: 0 216 394 19 21

Tel: 0 212 465 00 69
Faks: 0 212 465 00 70

Tel: 0 212 678 47 91
Faks: 0 212 678 47 91

Ambarl› Gümrük  

Tel: 0 212 875 70 71
Faks: 0 212 875 70 71

Tel: 0 212 465 52 44 
Faks: 0 212 465 52 44

Tel: 0 212 465 52 48

Tel – Faks: 0 282 726 58 61

Tel: 0 212 243 21 39
Faks: 0 212 243 21 39 

Tel: 0 216 585 55 35






